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Dear Friends

,

THE MADISON AVENUE BUSINESS
IMPROVEMENT DISTRICT TURNED 21
THIS YEAR. The milestone of turning 21 is
aptly associated with youthful energy and
innovation, coupled with maturity and
determination. With experience cultivated
over two decades of service comes the
wisdom that we still have so much more to
do. Stewardship of one of the great shopping
streets of the world is not a fixed objective;
indeed as the retail economy continues to
change course, we must make sure that our
Avenue provides the most direct route to
success for our member businesses. At age
21, we have the strength to build upon the
understated elegance of our district that is
beloved by our residents and visitors, while
retaining the vigor and optimism required to
build new partnerships and challenge
orthodoxies in the marketplace.
We are thus honored to present you with
this 2017 Annual Report of the Madison
Avenue BID. The volunteers serving on our
Board of Directors continually examine
and renew our programming so that it
meets the changing needs of our
membership. This year, for example, we
built upon Madison Avenue’s nexus
between fashion and art by implementing
three outdoor public art events and created
new marketing initiatives for the art
galleries within the district. What remains
steadfast is the work of the women and
men that wear the Madison Avenue BID
uniform - our Public Safety Officers and

our Gleam Team. These dedicated
individuals patrol and maintain our public
spaces in all weather conditions, and are
often the first representatives of the
Avenue that visitors meet. We thank
and commend them for their service.
Madison Avenue, the largest luxury
shopping district in North America,
serves a critical role in the New York City
economy. As a public-private partnership,
the Madison Avenue BID works closely
with city government. We wish to take this
opportunity to thank Mayor de Blasio,
Comptroller Stringer, Borough President
Brewer and Council Member Garodnick
for their efforts. The NYC Department of
Small Business Services offered their
guidance. We also wish to thank these
elected officials and SBS for their support
and passage of legislation increasing the
maximum assessment threshold of our
organization earlier this year. The
partnership and spirit of cooperation
offered by the NYPD, FDNY and the
NYC Departments of Sanitation,
Transportation, Parks & Recreation,
Finance, Environmental Protection and
Design & Construction have all improved
the quality of life on Madison Avenue.
Your thoughts and suggestions are always
welcome. Please feel free to call the Madison
Avenue BID office at (212) 861-2055 with
your comments or questions, or visit us
online at www.madisonavenuebid.org.

PUBLIC SAFETY
UNIFORMED PATROL
The public safety officers of the Madison
Avenue BID aid the NYPD in deterring
crime and improving the sense of personal
safety for all who live, visit or work on
Madison Avenue. Our uniformed, statelicensed and highly trained officers also
act as ambassadors for Madison Avenue,
providing directions and other assistance
to pedestrians. In the past twelve months,
pedestrians on Madison Avenue asked
our uniformed personnel 30,371 times
for assistance and/or travel directions.
The BID’s public safety team have also
been aiding the NYPD with the City’s
Vision Zero plan to combat traffic
fatalities and injuries.
Our public safety officers patrol from
8:00 AM to 8:30 PM, seven days a week,
365 days a year. Each officer is in constant
communication with the BID’s dispatcher,
who can quickly reach the NYPD. We
provide businesses with decals marked
with our Security Hotline number (212)
288-5959, and encourage them to contact
us with requests for assistance.

BUS LANE TRAFFIC
MITIGATION
The BID’s plan for mitigating traffic
congestion and double parking on Madison
Avenue between East 57 and East 60
Streets was implemented on a trial basis
by the NYC Department of Transportation.
The plan reduced the commercial vehicle
parking maximum time period from three
hours to one hour, Monday through
Saturday. Special thanks goes to Council
Member Daniel Garodnick and his team
for their leadership and support.

SAFE ROUTES TO
SCHOOLS PROJECT
The BID is aiding the NYC Department of
Design and Construction in mitigating the
effects of its Safe Routes to Schools
project, which is creating neck-downs at
select Madison Avenue intersections north
of East 79 Street to ease the difficulty of
young students (and their parents) crossing
busy Madison Avenue.

GLEAM TEAM

SANITATION SERVICE
The Madison Avenue BID’s Gleam Team
supplements the services of the NYC
Department of Sanitation by assisting
property owners and merchants in
maintaining an environment free of litter
and graffiti. Seven days per week, our
professional crew sweeps the District's
sidewalks and curbs, lines our trash
receptacles, empties full trash cans, and
places full liners on the curb for pickup
by the NYC Department of Sanitation.
In the colder months, the Gleam Team
removes snow from crosswalks, bus stops
and fire hydrants. Our crew also places
pine bark nugget mulch in Avenue tree

wells for beautification and to prevent the
growth of weeds.
In the past year, the Gleam Team
collected approximately 115,700 bags of
trash from Madison Avenue. Also during
this period, the Gleam Team removed
graffiti, stickers and flyers on over 3,703
occasions from the Avenue's buildings and
“street furniture,” including lampposts,
mailboxes and telephone kiosks. Many
constituents took advantage of the free
power washing and graffiti removal service
offered by the BID, which greatly
contributed to the overall streetscape.

“Meet the Concierge” Seminar

TOURISM PROMOTION
NYC ASSOCIATION OF
HOTEL CONCIERGES
The BID is a corporate member of the
NYCAHC. The BID organized three
concierge events
with our partners
at IN New
York/Where
magazines. In
August, the BID
co-hosted three
walking tours for
concierges of
recently opened boutiques. Nearly fifty
concierges took part in the tours. In
October, the BID co-hosted a hotel
concierge mixer
for our retailers at
Opera Gallery. In
April, the BID
co-hosted a
“Meet the
Concierge” panel
discussion for
Madison Avenue
managers at the Roosevelt House Public
Policy Institute at Hunter College.

FALL ADVERTISING
CAMPAIGN IN
IN NEW YORK/WHERE
The BID ran ads in the September and
October 2016 issues of IN New York

magazine, a leading visitor publication,
listing new store openings within the
district. The BID also received bonus
online editorial content targeted to the
visitor market.

IPW TRAVEL
TRADE SHOW
The BID participated for the first time in the
IPW Travel Trade Show (Pow Wow) in June
in Washington, DC. We are also advertising
in the premier tour operators travel trade
guidebook, Shop America Magazine.

MADISON AVENUE
GUIDE & MAP
In June, the BID issued the new edition of
the popular Madison Avenue Map & Guide,
which is distributed by hotel concierges
and via the BID's information kiosks located
along Madison Avenue. Special thanks to
Hon. Daniel Garodnick & the New York City
Council for providing funding to support the
publication of the guide.

NYC & COMPANY
The Madison Avenue BID is a proud
member of NYC & Company, and we are
pleased to serve on the organization’s Retail
Committee and take part in the
familiarization tours that they offer to
journalists from abroad.

OUTREACH / SOCIAL MEDIA
MANAGERS’ RECEPTIONS
Luxury service requires that Madison Avenue
store managers are knowledgeable about the
offerings of their neighbors so that they can
knowledgeably refer their clients. To that
end, the BID organizes monthly receptions
for store managers. We offer our thanks to
Exhale Spa, Laduree, LK Bennett, Maje,
Morgenthal Frederics, NARS Cosmetics,
Nespresso, Park East Pilates, Roberto
Cavalli, Sphatika, Veronica Beard
and Yves Salomon for hosting this year.

DIVISOR PUBLIC
ART EVENT WITH
THE METROPOLITAN
MUSEUM OF ART

Spectator participation wasn't just
encouraged—it was necessary for this
reenactment of Brazilian artist Lygia
Pape's Divisor (Divider) on the morning of
Saturday, March 25. The Met invited the
public to join in as they walked Pape's
original blank “canvas” in a procession
from The Met Breuer to The Met Fifth
Avenue. The BID provided logistical and
public safety support for the event.

PARTNERSHIP WITH
WHITEWALLER
MAGAZINE
The BID has entered a partnership with
Whitewall and Whitewaller magazines &
mobile app to introduce (or reintroduce)
what is special and vibrant about Madison
Avenue to their trendsetting & targeted
readership. Special Madison Avenue
sections appeared in the issued tied to The
Salon Art + Design event in November, and
the Frieze & TEFAF art shows art in May.

MADISON AVENUE
JOB BOARD
The BID maintains an online job posting
board for member businesses to announce
employment opportunities. BID members
can post available positions free of
charge, and the job board, a section of
www.MadisonAvenueBID.org, is available
to the public.

SEMINARS
The BID hosted seminars on reaching the
Chinese visitor market with the SUNY
Confucius Institute for Business and on
Holiday Safety with the 19th Precinct.

PLATINUM PRIVILEGES
Employees of Madison Avenue businesses
were encouraged to shop locally via our
Platinum Privileges program. Over one
hundred boutiques, restaurants, spas,
galleries and medical/dental practices
provided special offers and opportunities.

SOCIAL MEDIA
The BID posts information on behalf of
Madison Avenue retailers on our
Facebook page and on our Twitter &
Instagram feeds. In addition, the BID
manages the TripAdvisor page for
Madison Avenue, and responds to visitor
comments and inquires.

MadisonAvenueBID.org
The BID’s website was redeveloped to
be easily viewed on mobile devices. The
site includes a full directory of member
retailers, announces new store openings,
and features an interactive map. General
website information is translated into
Japanese, Portuguese, Simplified Chinese
and Spanish.

CONSTITUENT SERVICES
BID staff continually aid businesses in
their interactions with city government
agencies and public utilities.

SPECIAL EVENTS
OCTOBER

OPENING DAY OF
KERRY JAMES
MARSHALL:
MASTRY; AN ART &
STYLE CELEBRATION
ON MADISON AVENUE

SEPTEMBER

“THE LANGUAGE OF
FASHION” PUBLIC ART
EXHIBITION WITH THE
SCHOOL OF VISUAL ARTS
As a means of drawing additional attention
to Madison Avenue during New York
Fashion Week, the BID partnered with the
School of Visual Arts (SVA) and Spirit &
Flesh magazine on a public art exhibition on
our sidewalks entitled “The Language of
Fashion.” The exhibition kicked-off with a
gala celebration on the evening of
September 8 at 601 Madison Avenue, which
was graciously supported by Buchbinder &
Warren. Curated by Linda Fargo and
designed by SVA typography students, the
exhibition featured fifteen heroic-sized
silhouette sculptures of fashion inspired by
the art of typography. Press coverage for the
project was extensive, including features on
WABC-TV, and in New York, Manhattan and
Architectural Digest magazines.

On October 25, in celebration of the
opening of the groundbreaking Kerry James
Marshall: Mastry retrospective at The Met
Breuer, eleven retailers located nearby the
museum on Madison Avenue between East
72 and East 77 Streets hosted a day and
evening of designer appearances and instore celebrations. The Met promoted the
event within the lobby of the museum, on
its website, and within an e-newsletter sent
to museum members. The online news site
DNAinfo served as the event’s media
sponsor, and promoted it on their website
and in e-newsletters sent to Upper East
Side subscribers. The BID created an e-vite
that was used by the stores to inform their
clients about the event, and produced and
distributed a postcard describing in-store
happenings that day.
NOVEMBER

MADISON AVENUE
ICONS PROGRAM
2016 marked the 20th anniversary of the
founding of the Madison Avenue BID. To
celebrate this occasion, Avenue magazine and
our members saluted twenty “Madison Avenue
Icons” whose philanthropic efforts have
helped to strengthen our community. Five
Madison Avenue retailers honored an Icon by
each respectively hosting an in-store reception
and selling event, with a portion of the sales
donated to their respective Icon’s favorite
charity. Icons included: Amy Fine Collins,
Consuelo Vanderbilt Costin, Prince Dimitri of
Yugoslavia, Mark Gilbertson, Nina Griscom,
Cornelia Guest, Yaz Hernandez, Kamie
Lightburn, Paola Bacchini Rosenshein, Kelly
Rutherford and Tracy Stern. On November 15,
Avenue and The Kent/Extell hosted a reception
honoring the Icons and celebrating the
anniversary of the Madison Avenue BID.

JANUARY

MADISON STREET
TO MADISON AVENUE
LUNAR NEW YEAR
CELEBRATION
DECEMBER

MIRACLE ON
MADISON AVENUE
Miracle on Madison Avenue, New York’s
cherished holiday shopping tradition,
celebrated its 30th Anniversary this year
on Saturday, December 3. For three
decades, Miracle on Madison Avenue has
been benefiting children in need, and for
the past five years, has benefited the
pediatric programs of The Society of
Memorial Sloan Kettering Cancer Center.
In addition to holiday shopping at 90
participating businesses, there were a
variety of new programs initiated to delight
children and families. There were two
Miracle on Madison stages, featuring
children’s and holiday-themed
entertainment. Performers included cast
members from Broadway's Aladdin and
Cats, the NYC Gay Men's Chorus, and the
Pipes of Christmas. Meet-and-greets with
MSK’s Caring Canines were scheduled at
both stages.
We also
presented
two teams
of perioddressed
holiday
carolers to
extend the
spirit of the season along Madison Avenue.
The Taste of Madison Avenue Tent,
sponsored by BMW of Manhattan, offered
culinary treats by the chefs of Madison
Avenue, all to benefit The Society of MSK.
The Marunouchi District of Tokyo, our
sister street in Japan, provided additional
and significant support for the event.
BMW of Manhattan also provided a
complimentary shopping shuttle for event
guests. Gotham served as our media
sponsor, and produced a special section in
the magazine highlighting the event.
Overall, Miracle generated over 4 million
print, online and social media impressions.

The Madison Avenue BID, in partnership
with the Chinatown Partnership, the East
Midtown Partnership, the Grand Central
Partnership, and SUNY’s Confucius
Institute for Business, welcomed the Year of
the Rooster as we presented the second
annual Lunar New Year Celebration:
“Madison Street to Madison Avenue,” on
Sunday, January 29. Two Lion Dance
troupes performed and visited over 30
participating retailers. Shoppers were
treated to tea and fine spirits, tempting
delicacies, sales incentives, specially
designed “red envelopes” with surprises,
gifts with purchase and more. At Madison
Avenue and East 54 Street were kidfriendly
activities
such as
calligraphy,
lanternmaking and
face
painting, as well as musical and acrobatic
performances. As last year, the event
received terrific press coverage, including
features on Fox 5’s Good Day New York,
Weekend Today in New York on Channel 4,
and the WCBS New York Morning News. The
New York Times, Time Out New York, The
World Journal, The China Press, China
Daily and Sinovision also covered the event.
Retailer offers were promoted to Chinese
student groups in NYC, and to the popular
Chinese-language shopping site Dealmoon.
The event received over 500,000 page views
via Chinese social media.
APRIL

MADISON AVENUE
GALLERY WALK
On April 29, the Saturday preceding the
TEFAF, Art New York and Frieze New
York fairs, the Madison Avenue Gallery
Walk provided visitors with the time and
space to visit 54 participating BID
galleries. The Madison Avenue Gallery
Walk was free and open to the public,
with programming taking place from

10am through the evening. Our media
sponsor for the event was ARTnews.
Throughout the day, curators at
participating galleries presented over 70
Gallery Talks and special evening
receptions that featured curator or artist
discussions about their respective
exhibitions, with online registration
utilized to capture contact information. The
event also served as the launch point for
the first print edition of the Madison
Avenue Gallery Map, an item frequently
requested by galleries within our
community. Our event website,
www.madisonavenuegallerywalk.com, was
designed by ARTnews’s digital team. Over
800 event attendees pre-registered for
gallery talks via the website. To promote
the event, the BID ran ads in The New York
Times. In addition, we received full-page
ads in ARTnews and Art in America, and
daily electronic ads in the morning and
evening e-newsletters created by ARTnews.
Lamp pole banners, also designed by the
magazine, were hung throughout Madison
Avenue. In addition, participating galleries
were provided with an e-invitation
template that they used to invite their own
guest lists to the event.

M AY

MADISON AVENUE
WATCH WEEK
13 retailers participated in our 7th Annual
Madison Avenue Watch Week, taking place
May 8 to 13. Collectors and connoisseurs
had the opportunity to become immersed in
the artistry and craftsmanship of exceptional
timepieces, many on view for the first time
in America. The event website,
www.madisonavenuewatchweek.com, was
created by our media partner, The Wall
Street Journal.
The BID
partnered with the
Horological
Association of
New York on a
walking tour of
participating
retailers. New this
year was the
BID’s partnership
with the School of
Visual Arts to
create a public art
exhibition along
the sidewalks of
Madison Avenue
titled “A Moment
in Time.” The design students, under the
mentorship and supervision of Art
Director’s Hall of Fame member Kevin
O’Callaghan, created monumental six-foot
tall, watch-themed sculptures.
M AY

ROBIN HOOD ON
MADISON AVENUE
Over forty Madison Avenue businesses
participated in our highly-targeted
fundraising and shopping event with Robin
Hood Foundation, New York City’s largest
poverty-fighting organization.

New Madison Avenue
snowflake holiday decorations

BEAUTIFICATION
HOLIDAY DECORATIONS To mark the
30th Anniversary of Miracle on Madison,
we developed a new holiday lighting
theme that featured custom-designed
“snowflakes” suspended within nine
Madison Avenue intersections. In
addition, we reprised our popular street
tree holiday lighting program, whereby
retailers contributed to light the trees in
front of their respective shops.
STREET TREE WELL IMPROVEMENT
PROGRAM Launched last year, over two
dozen tree wells are now being planted
and maintained through the BID’s Street
Tree Well Improvement Program.
Participating businesses and property
owners have contracted with the BID to
plant and maintain Dragon Wing Begonias
in the summer; White Kale in the fall;
Pansies & Violas in the spring; and to
mulch tree wells in the winter months.
NEWSPAPER RACKS The BID
maintained its award-winning modular
newspaper racks. A variety of new
publications joined the program this year,
and neighborhood information bins were
installed in selected units.

Tree Well
Improvement
Program

“A Moment in Time”
exhibition by SVA students for
Madison Avenue Watch Week

FISCAL REPORT

The Board of Directors has
continued its practice of
conservative fiscal management. The BID’s Finance Committee meets
quarterly to review activities and expenses, provide oversight and plan
our fiscal strategy to ensure that the BID meets its operational goals and
objectives. The BID’s Audit Committee reviews and selects an independent
auditor for the Corporation; reviews with the independent auditor the scope
and planning of the audit prior to its commencement; and, upon completion
William Friedland
of the audit, reviews and discusses with the independent auditor any material
Treasurer & Finance
Committee Chair
risk and weaknesses in internal controls identified by the auditor, any
restrictions placed on the auditor’s activities or access to information;
any significant disagreements between the auditor and the Corporation’s
management; and the adequacy of the Corporation’s accounting and financial
reporting processes. The Audit Committee also annually considers the
performance and independence of the auditor; reviews the financial controls
developed and implemented by the President and other employees of the
Corporation, and receives and makes recommendations to the Board regarding
conflicts of interest reported pursuant to the Corporation’s conflict of interest
Debra Fechter
policy. The NYC Department of Small Business Services sets standards for
Audit Committee Chair
our fiscal management procedures. If you would like a complete copy of the
BID’s audited financial statements, or additional information on procurement
policies and current contracts, please feel free to contact the BID office.
The BID maintains a registered membership list of 141 members.

Skody Scot & Company, CPAs, P.C.
520 Eighth Avenue, Suite 2200, New York, NY 10018
(T) 212-967-1100 • (F) 212-967-2002 www.skodyscot.com
INDEPENDENT AUDlTORS’ REPORT
To: The Board of Directors of 60-86 Madison Avenue District Management Association, Inc.
We have audited the accompanying financial statements of 60-86 Madison Avenue District Management Association, Inc.
(a nonprofit organization), which comprise the statements of financial position as of June 30, 2016 and 2015, and the
related statements of activities and cash flows for the years then ended, and the related notes to the financial statements.
Management’s Responsibility for the Financial Statements
Management is responsible for the preparation and fair presentation of these financial statements in accordance with
accounting principles generally accepted in the United States of America; this includes the design, implementation, and
maintenance of internal control relevant to the preparation and fair presentation of financial statements that are free from
material misstatement, whether due to fraud or error.
Auditor’s Responsibility
Our responsibility is to express an opinion on these financial statements based on our audits. We conducted our audits in
accordance with auditing standards generally accepted in the United States of America. Those standards require that we plan
and perform the audit to obtain reasonable assurance about whether the financial statements are free of material misstatement.
An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial
statements. The procedures selected depend on the auditor’s judgment, including the assessment of the risks of material
misstatement of the financial statements, whether due to fraud or error. In making those risk assessments, the auditor
considers internal control relevant to the entity’s preparation and fair presentation of the financial statements in order
to design audit procedures that are appropriate in the circumstances, but not for the purpose of expressing an opinion
on the effectiveness of the entity’s internal control. Accordingly, we express no such opinion. An audit also includes
evaluating the appropriateness of accounting policies used and the reasonableness of significant accounting estimates
made by management, as well as evaluating the overall presentation of the financial statements.
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our audit opinion.
Opinion
In our opinion, the financial statements referred to above present fairly, in all material respects, the financial position of 60-86
Madison Avenue District Management Association, Inc. as of June 30, 2016 and 2015, and the changes in its net assets and its
cash flows for the years then ended in accordance with accounting principles generally accepted in the United States of America.
New York, NY
December 8, 2016

STATEMENTS
OF FINANCIAL
POSITION
June 30, 2016 and 2015

STATEMENTS
OF ACTIVITIES
June 30, 2016 and 2015

2016

2015

ASSETS
Cash
Program revenue receivable
Property and equipment, net
Prepaid expenses and other assets
Total assets

$775,949
12,902
18,020
52,223
$859,094

$788,616
13,580
_
49,089
$851,285

LIAbILITIES AND NET ASSETS
Liabilities:
Accrued expenses
Total liabilities

$257,150
257,150

$237,889
237,889

Net Assets:
Unrestricted
Temporarily restricted
Permanently restricted
Total net assets
Total liabilities and net assets

601,944
_
_

613,396
_
_

601,944
$859,094

613,396
$851,285

Support and Revenues:
Unrestricted:
Assessment revenue
Contributions in-kind
Contributions
Program service revenue
Interest Income
Total support and revenues

1,757,000
304,500
2,401
137,967
933
2,202,801

1,757,000
325,000
2,875
89,610
1,435
2,175,920

Expenses:
Program Expenses:
Marketing and promotion
Security
Sanitation
Community services
Public improvements
Total program expenses

670,537
707,035
431,990
14,623
86,734
1,910,919

639,198
681,971
424,033
14,766
98,201
1,858,169

291,112
12,222
2,214,253

277,801
11,889
2,147,859

Increase/(Decrease) in Net Assets:
Unrestricted
Temporarily restricted
Permanently restricted
Increase/(decrease) in net assets

(11,452)
_
_

28,061
_
_

(11,452)

28,061

Net assets, beginning of year

613,396

585,335

Net assets, end of year

601,944

613,396

Management and general
Fundraising
Total expenses

BUDGET OF THE MADISON AVENUE BID, FISCAL YEAR 2018
Approved by the Board of Directors on May 3, 2017

Administration/
Development

REVENUE:
Assessment Revenue
Interest Income
In-Kind Promotions Contributions
Program Contributions
Program Service Revenue
Community Service Contributions
TOTAL REVENUE

Capital
Security Sanitation Promotion Improve.

Total

FY2017
budget

_
_
_
_
_
_
_

_
_
_
_
_
_
_

_
_
_
_
_
_
_

_
_
_
_
_
_
_

_
_
_
_
_
_
_

1,757,000
800
250,000
_
112,600
2,500
2,122,900

1,757,000
800
250,000
_
127,700
3,000
2,138,500

131,230

685,663

466,593

149,044

36,362

1,468,892

1,407,816

_
_
_
_
_
_
_
_
_
_
_
_

5,000
27,500
_
2,000
_
_
_
_
_
_
31,038
65,538

_
_
_
_
_
_
_
_
_
_
_
_

_
17,500
46,500
2,000
_
_
_
70,400
250,000
2,500
_

_
_
_
_
27,800
7,800
27,500
_
_
_
_

388,900

63,100

5,000
45,000
46,500
4,000
27,800
7,800
27,500
70,400
250,000
2,500
31,038
517,538

5,000
45,500
46,500
7,000
32,000
7,800
33,600
59,090
250,000
3,000
29,736
519,226

131,230

751,201

466,593

537,944

99,462

GENERAL OPERATING:
_
Rent and Utilities
_
Messengers and Postage
_
Office Supplies
_
Office Expense
_
Office Development Expenses
_
Office Equipment/Depreciation
_
Telephone
_
Insurance
_
Interest
_
Maintenance
_
Professional Fees
_
Printing
Meeting Expenses, Travel & Conferences _

_
_
_
_
_
_
_
_
_
_
_
_
_

_
_
_
_
_
_
_
_
_
_
_
_
_

_
_
_
_
_
_
_
_
_
_
_
_
_

_
_
_
_
_
_
_
_
_
_
_
_
_

74,840
2,500
8,000
9,000
103,550
5,500
8,800
5,750
50
2,600
30,000
5,500
5,500

211,350
2,500
7,200
9,000
225,000
5,000
8,800
5,750
50
2,600
25,000
5,500
5,500

$261,590
5,000

$513,250
5,000

EXPENSES:
PROGRAM EXPENSES:
Total Personnel Costs

Direct Costs
Program Equipment
Program Supplies
Program Expenses
Legal Expenses
Newsbox Maintenance Expenses
Newsbox Publisher Relations
Treewell Improvement Program
Holiday Decorations
In-Kind Expenses
Community Service
Liability Insurance
Total Direct Costs
TOTAL PROGRAM EXPENSES

_
_

_

_

_

_

2,000

1,000

1,000

1,000

TOTAL EXPENSES
131,230
EXCESS REVENUE OVER EXPENSES _

753,201
_

467,593
_

538,944
_

100,462
_

TOTAL GENERAL OPERATING
Expense Contingency

1,986,430 1,927,042

2,253,020 2,445,292
(130,120) (248,416)

OPEN
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IN APRIL 1996, the Madison Avenue Business Improvement District (“BID”) was formed
through a partnership of property owners, merchants, residents and elected officials, who
joined together with the fundamental goal of enhancing the quality of life for the community
and its visitors. The BID is managed by the 60-86 Madison Avenue District Management
Association (“DMA”) Inc., a not-for-profit corporation under contract with the City of New
York to supplement services to the community.
The DMA is supported by revenue generated from assessments to local property owners. The BID
focuses on public safety, sanitation, promotion of and advocacy for the district - striving to make
Madison Avenue a more attractive and dynamic place in which to shop, live, work and visit.
The BID extends from East 57th Street to East 86th Street on Madison Avenue and also
encompasses the commercial areas of its adjacent side streets. The district is comprised of
approximately 250 buildings, 500 cooperatives and condominium units and over 800 businesses,
and includes some of the world’s most celebrated boutiques, restaurants, hotels and residences.

The BID operates a Public Safety
and Sanitation Hotline for its members.
8:00AM to 8:30PM.
Seven days a week. 365 days a year.
Help is never more than a phone call away.
(212) 288-5959
Madison Avenue BID
59 East 79th Street, Lower Level
New York, NY 10075
Phone (212) 861-2055
Fax (212) 861-7838
www.madisonavenuebid.org
DESIGN: Kenny Funk /coffeecupdesign.com PHOTOS: Cover, Andrew Werner;
Madison Street to Madison Avenue: East Midtown Partnership; Madison Avenue Watch Week:
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